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Voter Education and Motivation Program for Kyrgyzstan

1. Background

The Kyrgyz Republic has the potential to be a model of democratic development in
Central Asia. It became independent in late 1991 and embarked upon the path toward
democracy. However, events in the summer of 1994 caused some concern about the continued
prospects for democratic development. The dissolution of parliament, a referendum establishing
a bicameral parliament and a series of presidential decrees amending election laws appeared to
reflect a shift from democratic reforms to a reassertion of presidential power.

The development of democracy in Kyrgyzstan has many obstacles, which include the lack
of democratic traditions and lack of experience with democratic practices. In addition, the people
are faced with growing economic inequality and poverty. While they have a tendency to defer
to authority, the ethnic, regiomal, and clan loyalties and self-serving actions of former
government officials challenge the momentum of continued democratic reforms.

Thus as democratic elections occur in Kyrgyzstan, it is important that the people
recognize and understand the process and the progress being made, and how it will affect their

country, their region, their families and their lives.

1. Project

A. Objectives

1. Develop a basic voter education and motivation program to reach the Kyrgyzstani
population with essential information about democracy, voting procedures and the issues facing

the electorate in the February 5, 1995 parliamentary and local government elections.

2. Meet with U.S. Embassy/Bishkek representatives, key participants in the electoral

process and leaders of civic education and other groups to determine the appropriate medium and
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message to reach the voter.

3. Design video, audio, and print educattonal and motivational materials for use in the

government’s civic education and voter motivation campaign.

4. Evaluate the effectiveness of the program to include any constraints or barriers to the

full accomplishment of the objectives.

B. Analysis of Target Audience and Issues

1. Because of the short time available to prepare and implement an effective voter
education and motivation campaign it was necessary to utilize existing research concerning
problems and issues facing the voters and their attitude toward these matters. The basic
document used for this information was the USIA Research Report, Kyrgyzstan in a Time of
Change, A Report on Ten Focus Groups in 1994, by Richard B. Dobson, Office of Research,
October 1994, R-3-94.

2. Other information was obtained from the draft (undated) IFES technical assistance
report from Mrs. Gwenn Hofmann and Mr. Gregory Koldys as a result of their visit to Bishkek
on December 15, 1994, and from numerous RFE/RL Daily Reports, FBIS-SOV summaries,
government documents including the Kyrgyz Constitution, election laws, and presidential
decrees, newspapers, informal discussions with members of the Central Electoral Commission

(CEC), and informal interviews with local citizens.

3. Additional background information was obtained through discussions and briefings
from Mr. Bruce McGowen, members of the U.S. Embassy/Bishkek staff, representatives of the
USAID regional mission in Almaty, Kazakhstan, Mrs. Gwenn Hofmann, Central Asia Project
Manager (IFES), Dan Blessington, IFES Election Law Consultant, and representatives of the
National Democratic Institute (NDI), and International Republican Institute (IRI).
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4. The information gleaned from these sources indicated it would be necessary to design
a multi-media campaign that would provide specific messages for diverse audiences. Most of the
people knew how to vote since there were few procedural changes from previous elections. Key
differences were: (a) the number of candidates contesting the elections, (b) a bicameral
parliament was established and voters would be selecting representatives for both chambers, (c)
local government offices were also on the ballot, (d) Bishkek and Osh would have ballots for
mayoral candidates, (e) multiple ballots with different colors were being used, (f) family voting,
a tradition for many years, was not legal, (g) local and international observers would be present.

Therefore the media campaign would, at a minimum, have-to address these points.

5. In assessing the mood of the electorate, IFES found that many Kyrgyzstanis felt that
they were better off prior to major democratic reforrns. While they felt that they had more
freedom and more opportunity now than in the 1980s, they were troubled by a perceived
increase in economic inequality. Relative prosperity and stability were seen as things of the
past. Nonetheless, most believed that a democratic form of government would be best for the

future of Kyrgyzstan.

6. The dominant medium would have to be radio since it was available to all citizens.
Television was estimated to cover between 40% to 60% of the population. Newspapers did not

have universal coverage, but did have readership in the populated or urban areas.

7. Based on the demographic and ethnic distribution of the population, it would be
necessary to produce the multi-media campaign in three languages--Kyrgyz, Russian and Uzbek.
Because of the limitations of television coverage and the fact that most of the Uzbek population
could also understand Kyrgyz or Russian, it was decided that the television portion of the

campaign would be only in Russian and Kyrgyz.
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C. Analysis of Available Resources

1. Financial--Funding for the technical assistance program was provided by USAID,
while a grant for radio, television, and print production costs was made by USIA. The Central
Electoral Commission (CEC) and government arranged for the media to use the materials
produced for the campaign free of charge. This included State Radio and TV as well as private

or commercial radio and TV and newspapers.

2. Technical--Radio production could be accomplished by a number of studios. The
major problem was the time required to produce the spots in three languages. Cost was a
secondary factor. The time required for television production would be the controlling element
in the campaign. There were limited facilities available to handle the type of production
envisioned for a national media campaign. The spots would have to be designed for the limited
technical equipment available. Only one TV producer said he was able to produce the quantity
and type of spots desired within the time constraints. Initially cost was also a major factor, but
ultimately a production company was found that agreed to preduce the spots for $2,500 (U.S.).
Production of the materials for the newspapers was not a problem. Several graphic artists were

available within the budgeted amounts for this medium.

3. Media--State radio covered the entire country. Commercial or private radio stations
were available in the major population areas. In Bishkek, at least three radio outlets were
available--State radio, Radio Pyramida, and Radic Almas. Two TV outlets were availabie in
Bishkek--State TV and Pyramida TV. Two daily and several weekly newspapers were also

available.

4. Time--Because of the difficulties encountered in locating a qualified TV production
facility, it was determined that the maximum time available for the media campaign would be

ten days.
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D. The Campaign

1. Strategy--Since each candidate was allotted five free minutes of time on State TV, the
campaign focused on general non-partisan items. A basic strategy with a common theme was
developed for the campaign. Attachment "A" contains a summary of the processes followed to
develop the media campaign. It was decided that because of budget limitations and the limited
time for production, and in order to reinforce the TV messages in the campaign, the radio spots
would mirror the television spots where possible. Because the campaign had to appeal to all
citizens who were eligible to vote, four different approaches were used in developing the spots:
Some spots were designed to appeal to young voters. A second category of spots was designed
to appeal to voters between the ages of 35 to 50. The third category of spots was designed to
appeal to those over the age of 50. The fourth type of spot was general in nature designed for
all voters. The spots were supported by appearances on interview shows by the Chairman or
Vice Chairman for five to 30 minutes discussing the importance of the election. The in-person
appearances by senior members of the CEC were designed to appeal more to the potential voters
who were undecided about participating in the election. The Chairman also reiterated all the key
items specifically mentioned in the spots. The print media ads supported the broadcast spots with

the same theme.

2. Television--Nine spots were developed. Scripts of the spots are at 1 Attachment "B."
The length of the spots ranged from 30 seconds to 60 seconds. After translation some of the spots
ran a little longer than originally planned. Copies of the finished TV spots are available on video

cassette from IFES, VHS format.

(a) The first spot, identified as "Hands," was designed to appeal to all categories of
voters. It is a series of quick shots, 2 to 3 seconds each, of persons working with their hands.
It shows hands working at baking, cooking, carpentry, rug making, typing, computer operation,
surgery, etc. The narrator, off camera, announces the election date and the fact that it is a new

step in building the democratic process, that each person may vote for two representatives in the
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new Parliament and representatives for local government. The narrator cautions not to let "some
other person make this important choice.” The purpose is to counter the prevailing practice of
"Family Voting" which is now illegal. The spot ends with both visual and audio saying the
theme of the campaign, "The future of Kyrgyzstan is in your hands. VOTE on February 5."

(b) The second spot was called "Infants.” It was designed for all voters. It plays
on the theme, "The Future of Kyrgyzstan is in your hands.” This shows a variety of close-up
shots of children, infants through toddlers, doing a variety of things. Each shot is approximately
2 1o 3 seconds. The narrator, off , camera, emphasizes the fact that this is their first opportunity
to select represeniatives for the new Parliament. The narrator encourages participation in the

election and ends with the standard theme.

(c) The third spot, entitled "Cafe," was designed for the younger voters, 18 to 35
years of age. It gives the viewer the opportunity to eavesdrop on a conversation between two
women having tea in a cafe. Women were chosen to have this conversation to emphasize the
point that they should be interested in the election and cast their own vote. The fact that different
color ballots will be used for different offices is introduced for the first time. The dialogue also

creates a degree of excitement about the election and mentions how easy it is to vote.

(d) The fourth spot, entitled "Shepherd,” was also designed for the younger
voters, 18 to 35. It was intended to inject some humor into the campaign, but the spot was not
produced as written. The spot as written envisioned a shepherd in the field with his flock
walking briskly. The faint sound of a telephone ringing is heard in the background. As the
shepherd approaches a tree the sound of the telephone becomes louder. The shepherd then
answers a telephone which is located on a branch of the tree. A voice on the phone says, "We're
calling to remind you to vote on the fifth of February." It goes on to say voters will select two
representatives in the new Parliament. It mentions there will be different color ballots for each

contested office. It also covers the subject of "vote your own ballot." The concept of the
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telephone in the tree was incomprehensible to the TV producer and he refused to shoot it as
written. It was changed t have the shepherd listening to a radio and hearing the same

information.

(e) The fifth spot was designed for the 35 to 50 age group, but also has a spillover
impact on the 18 to 35 age group. It was called, "Family." One of the popular TV programs on
local TV was a soap opera so this spot and the next were designed to take advantage of that
interest. The object was to introduce a typical family environment of two couples with the
husband of one and the wife of the other being brother and sister. One couple is visiting the
other. When the subject of the upcoming election is discussed, the host male starts with a
negative attitude and in the end begins to change, but is still not convinced the election will
benefit him personally. The two women strongly support the election and mention that they plan
to vote for themselves. All the pertinent points about the election are covered in the dialogue.
This spot was changed to a different environment for the Kyrgyz version, but the same

information 1s covered.

(f) The follow-on spot, called "Street Scene," was targeted for the same age group
as the fifth spot. This spot picks up where the previous one ended. However this time the same
two men are walking to work and discussing the election. The host male has apparently thought
more about the election and now believes it is good. He agrees with his wife and brother-in-law
that this is a good step forward on the path toward democracy. This is the first time it is
mentioned that the elected officials will represent the interests of the individuals, families and

all people in the district.

(g) The seventh spot, called "Ballots,” is designed for older voters, but has a
secondary target of all other voters. It discusses in more detail that there will be two chambers
in the new Parliament and that different color ballots will be' used for each contested office. A

close-up of sample ballots 1s shown for the first time. Also, specific mention is made of the fact
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that voters in Bishkek and Osh will also be electing a mayor. The point is made again that "these

are very important elections.”" Sample Ballots are at Attachment "C."

(h) The eighth spot is a general, direct announcement about the election. It is
titled, "Election,” and covers the pertinent information about the election. It mentions the date
of the election and the time the polls are open. It also mentions the mayoral elections in Bishkek
and Osh.

(1) The minth spot is also a general spot aimed at all voters. It is titled, "Integrity."
The purpose of the spot is to increase voter confidence in the electoral process. It outlines the
steps the CEC has taken to ensure citizens that their votes will be counted. It makes reference
to the international media cdvering the elections and the national and international observers. It
explains how poll workers have been trained to administer the elections and the comprehensive
voter information program undertaken by the CEC. It replays the message of encouraging voting
in person and the importance of the election. As with the other spots, it ends with the theme,

"The future of Kyrgyzstan is in your hands."

3. Radio--All of the TV spots except the "Shepherd” were converted to a radio format
for broadcast. The eight radio spots were translated to Kyrgyz, Russian, and Uzbek. Copies of

the radio spots are available from IFES on cassette.

4, Print Media--Three ads were selected; each with the theme, "The future of
Kyrgyzstan is in your hands." The ads have the admonition to vote one’s own ballot and also
included the date of the election. Copies of the ads selected are at Attachment "D." The CEC
distributed "official” posters of the candidates. All the posters were identical in format. A copy
of one of the "official” candidate posters is at Attachment "E." In addition to the posters
distributed by the CEC, many candidates supplemented their campaigns with posters of their own

creation. These were seen on entrance doors to various apartment buildings. Many candidates
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were very creative in their ads. We understand one candidate was admonished because he

published an ad in a newspaper with a sample ballot showing how to vote for him.

5. Approval--All materials used in the campaign were approved by the CEC. Each radio
and television spot had a tag saying, "This message was brought to you by the CEC." A similar

tag was included in the print media ads.

E. Campaign Schedule

1. General--The campaign was designed to be released in three waves. The first wave
of three spots would begin as soon as possible, the second wave of three spots would begin two
days later and the third wave would begin three days before the election. The newspaper ads
would begin three days before the election with a different ad each day. The CEC made
arrangements for use of the materials by the media, state and private, at no charge. All

cooperated.

2. Radio--Only nine days were available for the campaign. The radio spots began airing
on January 28, 1995. Ten broadcast availabilities a day on each radio outlet were allocated to
support the campaign. The spots were rotated in sequence throughout the day. When the second
wave was introduced after three days, the rotation sequence remained constant by rotating the
total of six spots. The same procedure was followed when the last wave of two spots was

introduced on February 2.

3. Television--The television spots began airing on January 30 with the release of the
first wave of three spots. The second wave of three spots was introduced on February 1. The
third wave was released on February 3. Five broadcast availabilities a day were allocated to the
campaign by both the state and commercial TV outlets. On February 3 and 4, they were running

an average of one spot each hour.
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4. Print Media--The newspaper ads began on February 2, with the daily newspapers
carrying one ad each day. Only one weekly newspaper was able to use a print media ad. A

sample of one print media ad as used by a newspaper 1s at Attachment "F."

F. Election Observation

1. The IFES team participated in the election observation as authorized but unofficial
observers. In coordination with the official observers, the IFES team covered polling places
located in Bishkek and extending to an area of approximately 60 kilometers southwest of
Bishkek. Thus we were able to observe both urban and rural polling places. We visited eight
different polling places. At all locations we met with the officers of the polling place and
discussed the progress of the election and any problem areas. We also talked with the local
observers and representatives of candidates. No major problems were observed at the polling
sites visited. We noted there were some instances of "Family Voting," however it did not appear
to be abused. We inspected the register of voters and noted there were several places where the
same voter signed for more than one ballot. In most instances it was only for one other person,

such as wife for husband or vice-versa.

2. The poll workers were well trained and knowledgeable about the electoral process in
the polling sites visited. They were all aware of the prohibition of "Family Voting." Some
officials said it did not occur at their polling place, however we did observe it at almost every

polling place. Others acknowledged that it occurred, but only in exceptional cases.

3. We observed the count of ballots at a polling place in the University in Bishkek. This
was the same polling place where we observed the opening of the poll. During the process of
dumping the ballots from one ballot box on the table, we observed a stack of ballots that were
the last to fall out of the box. We estimated approximately 25 to 50 ballots were in this stack.
We were unable to ascertain if they were cast at one time or by one person. One of the

representatives of a candidate noticed the same batch of ballots and questioned the officer

10
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supervising the sorting of the ballots, but he moved the batch and it was no longer
distinguishable. We advised the observers to file a formal complaint if they believed something

was wrong.

4. Based on our unofficial observations, we believe there should be more in-depth
training of poll workers and local observers. The procedures for ballot security should be
reviewed and improved and incorporated into the training program. Pictures taken at the various

polling places visited are shown in Attachment "G."

1. Analysis of Effectiveness of Project

A. Success of Project

1. Given the short time available to conduct a program of this magnitude, overall the
Voter Information and Motivation Campaign was successful and effective. The objectives of the
project were accomplished. Voters were informed about the electoral process and had confidence

in the results. Participation in the election, approximately 73 %, was higher than expected.

2. The cooperation received from the CEC and the media contributed to the success of
the campaign. A comprehensive multi-media campaign was developed and implemented within
an extremely limited budget for this type of undertaking. The return for the money invested was

extremely high.

3. Because of the nature of the election, i.c., the large number of candidates contesting
each seat and the legal requirement that the winning candidate receive more than 50% of the
votes cast, it was inevitable that there would be a number of runoff elections. Arrangements
were made for adjustments to the materials produced so they could be used for the runoff

elections.

11
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B. Obstacles to Project '

1. The short time available to plan, produce and implement a campaign of this magnitude
was the biggest obstacle to the success of the project. If more time were available, the impact
of the campaign would have been greater. This campaign was produced and conducted within
10 days. Nomally a national multi-media campaign of this type should be planned several
months in advance. In the U.S. planning begins one year before the start of the campaign.

Ideally, production of the materials for the campaign would begin three months before its start.

2. A longer campaign period of at least 30 days would increase the probability of a more
successful campaign voter information and mobilization campaign. The short campaign period
posed a great risk to conducting a successful program. Because we were able to obtain sufficient
availabilities on both radio and TV, yet because IFES was the project team was able to overcome

the obstacle of the short campaign period.

3. Access to production facilities with better technical equipment was a limiting factor.
Most of the production facilities with good equipment were booked or had other commitments
and were not available for use. The final technical quality of both radio and television spots

could have been better. Synchronized audio and video enhanced the impact of the message.

4. The limited availability of funds required sacrifice of production quality. A budget for
production costs of $8,000 to $10,000 would have improved the technical quality of the final
spots.

IV. Recommendations

A. Voters, New Voters and Election Procedures Education Program

Emerging democracies need a continuing program of civic or democracy education which
includes voters, new voters and election procedures. The program should be long term to cover

a generation and institutionalize the process. The precarious position of emerging democracies

12
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requires this to be the priority if support is to be provided. This does not mean that funding
support is required for a generation or 20 years, but certainly it is required for three to five
years. The program should involve the educational system and include primary, secondary and

college or university students. Complementing this educational process should be one of direct

_ and indirect support through the media and through direct actions by the government. The recent

parliamentary elections are one example of a direct action by the government. The private sector
must also be involved in the support of democracy. Programs for involvement of the private
sector are essential to the success of the overall objectives. In the final analysis every element

of the society must be involved in this program.

B. Training for Key Officials in CEC

The key officials in the CEC, particularly those in permanent positions, should be
exposed to the electoral process in other democratic countries. Training programs of two or three
months should be established where key officials could sit and work with election officials
abroad. This should be done prior to elections in those countries so they can be involved in the
planning and execution of the elections. In addition, management development and election
administration seminars should be conducted for key of officials and upper echelon staff
members of the CEC.

C. Future Voter Education and Motivation Campaigns

Planning for future voter education and motivation campaigns should be initiated
approximately one year before the election. Production of approved materials should begin
approximately three months before the intended release date. The multi-media campaign should

run for a minimum of 30 days before the election.

D. Survey of Electorate

Approximately six to nine months before the election, a survey should be conducted of

13
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the electorate to determine attitudes and concerns. The survey should be comprehensive and
include all segments of the population. The cost of the survey will be more than offset by the
ability to tailor the various programs of support provided to the government. Proper use of the

results of the survey can improve the effectiveness of other programs.

E. Western Exposure and Training of Key Media Personnel

A regular program of exposure and training of key media personnel in Western countries
should be expanded. Some media personnel have received this exposure as was noted in an
interview by one with members of the IFES team. The result was a. better understanding of the
objectives and mission of the voter education and motivation project. An expanded program of
this type would be extremely beneficial to all future projects undertaken in Kyrgyzstan. A copy
of a newspaper article about the IFES support for this project is at Attachment "H." A copy of
the Kyrgyzstan Chronicle election issue is at Attachment "[."

14
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Goals & Objectives

* Inform Citizens of the Electoral Process
* Develop Interest in Elections

* Instill a Sense of Pride About Voting
Participation

* Develop Understanding of the
Responsibilities of Citizens in a Democracy

* Inform Citizens of the Role of Government in
the Democratic Process

 Inform Citizens of Election Results

sdia Campalgn 2
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Situation Analysis

* All citizens 18 and older are eligible to vote
 You must be registered in order to vote

* Registration is accomplished by going to a
Registration Center

* Registration places you on the Voters List
* Free and fair elections

e Some do not understand the process

* Need to show integrity of election process
 May not be much interest in elections

nnnnnnnnnn
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Measurement Criteria

* Informal feedback during each stage to
determine adjustments if necessary

 Examine voter turnout subsequent to election

e Qualitative research to determine feedback

Media Campaign 4
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Target Audience

* Primary
— All citizens who are eligible to vote

 Secondary
— Young adults
— Citizens who may not be aware of the electoral process

Media Campaign 5 Heanry Valentino



Marketing & Media Strategy
General

Utilize all available resources to achieve
maximum impact in most cost effective
manner and accomplish goal & objectives

Ensure all materials and announcements are
completely non-partisan

Show work being done to ensure free and fair
elections

Instill confidence in the process
Need for eligible citizens to participate

Primary medium in target areas may vary.but
launch dates will be coordinated

s . HenryVatent
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Media & Marketing Strategy
Television

* |f utilized correctly, can carry basic messages
* Has good penetration in populated areas

* Use series of public service announcements
to complement and build motivation -

 Supported by a series of in-depth programs 5
to 30 minutes in length

Produce training video to airalsoon TV

Madia Campai; ign 7



Media & Marketing Strategy
Radio

 Has high penetration in all areas

 Must carry primary message in those areas
without access to TV

e Messages and programs should complement
and support TV and other media

* Use series of public service announcements
for each subject area

e Supported by a series of in-depth programs 5
to 30 minutes in length

anananananananan
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Media & Marketing Strategy
Newspapers

 Reaches majority of population, but not all

* Not primary source of information for young
adults

* Good opportunity to reinforce message which
should complement broadcast media

 Use combination of display ads and articles

e Launch dates should coincide with TV and
Radio
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Media & Marketing Strategy
- Other Print Media

e Posters

— Motivational
— Informational

* Flyers

~ These should primarily provide information with a tie to
the overall media theme
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Media & Marketing Strategy
Private Sector

 Should be non-partisan and supportive of
official Elections Commission campaign

e Internal

— Motivational and informational messages in pay stubs
and publications

— Indicate top level management support for participation
in elections at meetings and other internal forums

e External

— Include support of participation in elections in all
advertising through simple messages such as “Vote”

Media Campalgn 1 Henry Valentino
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Media & Marketing Strategy
Press Briefings & Releases

o Commission members continue schedule of
public meetings and seminars

e Chairman should maintain current posture of
complete access to press

 Schedule press conferences on regular basis
as election approaches

o Official press releases should be coordinated
internally as necessary and emanate from
Chairman speaking for the Commission

* Press releases should be timely and prepared
in advance of action with release dates and
times as necessary

Madia Campatt gn 2 . HemyValentino
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Creative Strategy
General

* Themes used by all media should be
supportive and complementary

* Waves will be launched for key events in the
election process

* Schedule will consider variables of media
access to geographic areas



3/6/95

Creative Strategy
General e

e Motivational

— Create an emotional appeal that will motivate target
audience to perform the desired result

- Voting empowers people to choose their representatives

— Emphasize the responsibility citizens have in
participating in the democratic process and the unity that
can result from elections

Media Campaign 14 Hanry Velentino



3/6/95

Creative Strategy
General oo

* Informational
— Explain the advantages of this electoral process
— Emphasize integrity of election process

— Ensure understanding of free, fair and transparent
elections

— Include information in social studies curriculum of
schools

— Specify dates for each activity of the election process to
include registration, claims and objections and elections

Medla Campalgn 15 Henry Valentine



3/6/95

Creative Strategy
Election

* This is democracy in action

* Responsibility of all eligible citizens to
participate

* Participate in selection of parliament & local
government leaders

* Importance of parliament & local government
as it affects individuals and communities

e Statutory requirements for publication of
notices

 Launch as soon as possible






The Future of Kyrgyzstan is in Your Hands
(CAFE--30 Sec.)

VIDEO

(Cafe Scene--Two women seated at table
having tea and in animated conversation.)

MEDIUM SHOT of both women.

CUT to CLOSE UP of 2nd Woman

CUT to CLOSE UP of 1st Woman

CUT TO MS of both Women

CUT to CU of 1st Woman

CUT to CU of 2nd Woman

CUT to MS of both Women

DISSOLVE to GRAPHIC--“VOTE on 5
February”

FADE to black.

AUDIO
Music: (Soft ballad playing in background.)

Sound Effects: (Cafe scene--background noise
of people talking and glasses clinking, etc.)

Ist Woman: ( On Camera) I’'m very excited
about the upcoming election on 5 February.

2nd Woman: {(On Camera) Soaml...
Everybody’s talking about 1t. It’s our first
chance to elect two representatives to the new
Parliament.

1st Woman: (On Camera) And we also get to
vote for local representatives too.

2nd Woman: (On Camera) Yes, and they’ve
made it so easy for us to vote. We have
different color ballots to vote for each
representative.

Ist Woman: (On Camera) That’s true
democracy 1n action.

2nd Woman: (On Camera) We've waited a
long time for this. I’'m certainly not letting
anybody vote for me. I will be casting my own
ballot.

1st Woman: (On Camera) Me too.

Anncr: (Off Camera Voice Ovér) Be sure to
cast your ballot on February 5 .

The Future of Kyrgyzstan is in your hands.
VOTE on February 5.



The Future of Kyrgyzstan is in Your Hands
(HANDS--30 Sec.)

VIDEO

Variety of Shots of CLOSE-UPS of hands
doing their daily work. Mix men and women,
young and old, doing various tasks such as
typing, sawing wood, hammering, washing
clothes, cooking, playing, etc. Approximately 2
to 3 seconds of each shot, synchronize with
music. Try to use at least ten different people.
CUT between each shot.

DISSOLVE to a panorama scene typical and
identifiable with Kyrgyzstan. (Note: Use a
different scene for each spot.) SUPER national
flag waiving in background.)

DISSOLVE to “VOTE on S February”

FADE to black.

AUDIO

Music: (Establish light and comedic music in
background.)

Sound Effects: (Add sound effects for
emphasis.)

Anncr: (Off Camera Voice Over) On the fifth
of February we take a new step in building our
democracy. Each eligible citizen may vote for
two representatives in the new Parliament and a
representative for local government. Don’t let
some other person make this important choice.
On February 5 cast your own ballot. Don’t
miss your chance to select your representatives.

The Future of Kyrgyzstan is in your hands.
VOTE on February 5.



The Future of Kyrgyzstan is in Your Hands
(INFANTS--30 Sec.)

VIDEO

Variety of Shots of Infants through Toddlers.
Mix Close-Ups & Medium Shots. Show them
doing a variety of things--laughing, crying,
eating, sleeping, walking, playing.
Approximately 2 seconds of each shot,
synchromze with music. Try to use at least ten
different infants. CUT between each shot.

DISSOLVE to panorama scene most typical
and 1dentifiable with Kyrgyzstan. SUPER
national flag waiving in background.
DISSOLVE to “VOTE on 5 February”

FADE to black.

AUDIO

Music: (Establish light and comedic music in
background.)

Sound Effects: (Add sound effects for
emphasis where possible with video. For
example, if infant falls perhaps a sound effect of
a bass drum for emphasis.)

Anncr: (Off Camera Voice Over) On the fifth
of February you will have the first opportunity
in our new democracy to select your
representatives for the new Parliament. Don’t
miss your chance to Vote.

The Future of Kyrgyzstan is in your hands.
VOTE on February 5.



The Future of Kyrgyzstan is in Your Hands
(FAMILY--60 Sec.)

VIDEO
(Family Apartment Scene--A couple, husband
and wife in mid to early thirties go to visit
related husband and wife for afternoon or
evening coffee. Typical apartment complex.)

MEDIUM SHOT Couple outside apartment
knocking at door.

CUT TO MS couple inside apartment opening
door and greeting couple. After quick
exchange of greetings the two mengo to a
sofa, the two women go into kitchen.

CUT TO MS of both men on sofa

CUT to CLOSE UP of Host Male

CUT to CLOSE UP of Visiting Male

CUT to MS of both Men

CUT to CU of Visiting Male

CUT TO MS of both Men.

AUDIO
Sound Effects: (Knock on door)

Sound Effects: (Door opening and closing.)

Host Male: Welcome (or traditional greeting of
relatives) We’ve been waiting for you.
(Shakes visiting male’s hand.)

Visiting Female: Hello brother (traditional
greeting of brother and sister meeting). (Hugs
brother.)

Visiting Male: (On Sofa) On the way over,
Sasha and I were talking about the coming
elections on February 5.

Host Male: Why bother. It’s always the same.
Another election and nothing happens. They
promise everything but I still have the same
problems.

Visiting Male: No it’s really different this time.
We’ve waited years for this. It’s a very
important step for our new democracy. We
have a choice for representatives in Parfiament
and local government.

Host Male: So what, 1 still have the same
problems. What can they do for me?

Visiting Male: But we’ve never had this
opportunity before. Change takes time and we
must act now to make a better future for us and
our families. The new two chamber Parliament
will be able to represent our interests better. I
want to be a part of that future. In the past, 1
let others choose for me, but not this time...It’s
too important.

Host Male: Maybe you’re right. I should vote.
(He calls to wife.) Sasha! Sasha!



CUT TO MS of both women in Kitchen with
coffee cups on tray getting ready to enter room
where men are on the sofa.

DISSOLVE to GRAPHIC--“VOTE on 5
February”

FADE to black.

Host Wife: (Whispering to Visiting female)
I’m glad Nicholi talked to him. I've been
telling him how important it is to vote in this
election. I'm not letting anyone vote for me
either. I'll cast my own ballot in this election.

2nd Woman: (On Camera) We've waited a
long time for this. I’m certainly not letting
anybody vote for me. 1 will be casting my own
ballot too.

Anncr: (Off Camera Voice Over) Be sure to
cast your ballot on February 5 .

The Future of Kyrgyzstan is in your hands.
VOTE on February 5.



The Future of Kyrgyzstan is in Your Hands
(ELECTION--60 Sec.)

VIDEO : AUDIO
CU of poster or GRAPHIC announcing the Anncr: (Off Camera--Voice Over) The
elections Parliamentary and local government elections
on the fifth of February are a new step on our
“Parliamentary and Local Elections road to a true democratic government. For the
on February 57 first time, we will have two chambers of

representatives in the Parliament. Voters will
be given different colored ballots for each of

CHANGE GRAPHIC to: the contested elections.
In addition to voting for representatives to the
“Polls open at 6:00 am and close at Parliament, Voters will have an opportunity to
8:00 pm” (Note: Please insert the vote for local representatives as well, and in the
correct times.) cittes of Bishkek and Osh, voters will also make

their choice for mayor.

These are very important elections. Do not let
someone vote for you.

DISSOLVE to GRAPHIC--“VOTE on 5 Anncr: (Off Camera Voice Over) Be sure to

February” cast your ballot on February 5 .

FADE to black. The Future of Kyrgyzstan is in your hands.
VOTE on February 5.



The Future of Kyrgyzstan is in Your Hands
(INTEGRITY--60 Sec.)

VIDEO

CU of poster or GRAPHIC announcing the
elections. GRAPHIC should read:

“Parliamentary and Local Elections
on February 5.

Change GRAPHIC to:

“Polls open at 6:00 am and close at
8:00 pm” (Note: Please insert the
correct times. )

DISSOLVE to GRAPHIC--“Cast your vote in
person on 5 February”

DISSOLVE to GRAPHIC--"The Future of
Kyrgyzstan is in your hands.”

FADE to black.

AUDIO

Anncr; (Off Camera—-Voice Over) The Central
Elections Commission has announced the steps
it has taken to protect the integrity of the
election process and to ensure citizens that their
vote will be counted. The Central Elections
Commission has invited international media and
observers to oversee the elections.
Representatives from a number of international
organizations will be able to venify the conduct
of those administering the polls. Citizens
voting on election day can be confident that
their votes will be counted. International
organizations are also training local citizens
who will serve as official observers of the
election.

The Central Elections Commission has
undertaken a comprehensive voter information
program to be sure eligible voters understand
the electoral process and are aware of the
multiple colored ballots being used in the
election.

There are more candidates contesting the
elections than in any previous election so voters
will have a choice of elected representatives.

The Central Elections Commission has done its
part. It is now up to the citizens to take the
next step in our democratic process. The
Parliamentary and local government elections
on the fifth of February are important to the
future of our country. As responsible citizens
we should each vote in person. Do not let
someone vote for you.

Cast your ballot on February 5 .

The Future of Kyrgyzstan is in your hands.
VOTE on February 5.



0

The Future of Kyrgyzstan is in Your Hands
(STREET SCENE--30 Sec.)

VIDEO

AUDIO

LONG SHOT of two men walking on sidewalk Host Male: (On Camera) You know Nicholi,

toward camera. These are the same men as in
FAMILY spot. Men are dressed as average
blue-collar workers. They are in animated
conversation.

ZOOM IN to MS as men approach street
corner and stop. Pick up audio at this point.

CUT TO CU of Host Male as he speaks.
CUT TO CU of Nicholi as he speaks.

CUT TO MS of both men.

DISSOLVE to GRAPHIC--“VOTE on 5
February”

FADE to black.

I’ve been thinking about what you said about
the elections. You’re right, in a democracy the
people must be involved. This election is going
to be different.

Nicholi: (On Camera) Itold you. The people
we elect for this new Parliament will represent
your family and mine and all the people in our
district. They will be our voice in the
government. This is a most important step for
us.

Host Male: (On Camera) Yes, this step will
lead us further on the path of democracy. We
never had this opportunity before and I’'m going
to be sure to vote. Sasha already told me she
will not miss this opportunity. She is going to
vote too.

Anncr; (Off Camera Voice Over) Be sure to
cast your ballot on February 5 .

The Future of Kyrgyzstan is in your hands.
VOTE on February 5.



The Future of Kyrgyzstan is in Your Hands
(SHEPHERD--30 Sec.)

VIDEO

LONG SHOT of Shepherd in field with sheep.
He is walking briskly toward a tree.

ZOOM IN to MEDIUM SHOT and follow
Shepherd

CUT TO MEDIUM SHOT of Shepherd as he
answers the telephone in the tree.

SLOW ZOOM OUT to WIDE SHOT to
include sheep next to Shepherd.

DISSOLVE to a panorama scene typical and
identifiable with Kyrgyzstan. (Note: Use a
different scene for each spot.) SUPER national
flag waiving in background.)

DISSOLVE to “VOTE on 5 February”

FADE to black.

AUDIO

Sound Effects: (Sheep sounds. Perhaps a dog
barking in distance also. Telephone begins to
ring in distance. Volume increases as Shepherd
approaches tree.)

Shepherd: (On Camera) Hello. (Shepherd
nods and appears to be listening to telephone
voice.) .

Anncr: (Off Camera Filtered Voice Over)
We’'re calling to remind you to vote on the fifth
of February. This is different than all previous
elections. Each eligible citizen may vote for
two representatives in the new Parliament and a
representative for local government. We will
have a separate color ballot for each choice of
representative. Don’t let some other person
make this important choice for you.

Anncr: {(Off Camera (Filter OFF) Voice Over)
On February S cast your own ballot. Select
your representatives in our new democracy.

The Future of Kyrgyzstan is in your hands.
VOTE on February 5.



The Future of Kyrgyzstan is in Your Hands
{BALLOTS--30 Sec.)

VIDEO

CU of poster or GRAPHIC announcing the
elections. It should include date and time for
voting.

CUT TO CLOSE UP of sample colored ballots.

Hand moves ballots so each color can be seen.

DISSOLVE to GRAPHIC--“VOTE on 5
February”

FADE to black.

AUDIO

Anncr: (Off Camera--Voice Over) The
Parliamentary and local government elections
on the fifth of February are a new step on our
road to a true democratic government. For the
first time, we will have two chambers of
representatives in the Parliament.

Voters will be given different colored ballots
for each of the contested elections. The red
baliots will be used to vote for representatives
to the upper chamber of Parliament, the bive -
for representatives to the other chamber of
Parliament, green for local representatives and
yellow for mayors.

In addition to voting for representatives to the
Parliament, Voters will have an opportunity to
vote for local representatives as well, and in the
cities of Bishkek and Osh, voters will also make
their choice for mayor. Therefore voters in
these cities will have a different ballot.

These are very important elections.

Anncr: (Off Camera Voice Over) Be sure to
cast your ballot on February 5 .

The Future of Kyrgyzstan is in your hands.
VOTE on February 5.
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Attachment B

Review of TV Spots for Election Media Campaign, Bishkek, Kyrgyzstan 1995
At EPOS Studios
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Attachment B

Discussion of TV Spots with CEC for Election Media Campaign, Bishkek, Kyrgyzstan 1995
At EPOS Studios
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Attachment B

Review of Radio Spots for Election Media Campaign, Bishkek, Kyrgyzstan 1993
At Radio Almas
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N 10 H3BHPATEJIPHBbIH BIOJIJIETEHD
CrponTenbHbtit no esi6opam denymama 3axorHodameabrozo cobpanus
H3buparensHblil Kozopxy Kenewa Kuipeviacxoii Pecny6auxu
oxpyr 5 ceepansn 1995 200a

BuigepkuuTe (PaMHIHM KAaHAHAATOB B JENYTaThl, NPOTHB KOTOPHX TOJOCYETE.

. e G W =

ABAPAEBA AwvpexTop manoro npeanpuatua “3eeapa”
Azanart
l BAAAVNMUNPOB Ha4anbHKuK ynpaenesus NPOJCBONLCTBEHHOrO X03ARCTBA, YNeH
FeHHaamit Hukonaesuu ArpapHo-Tpyaoeo# naprtum.
: AXYPABEKOB Jexkas MEeQUUWHCKOTO UHCTWTYTA, 4neH naptuu “3konorua”
' AxMeTxaH
3APNNOB AppokaTt 0bnacTHOM aaBOKAaTYpH
l Vikpam
KOPHWEHKO MNpeaceaatens obnacTHoro CoBETa BETEPAHOB, WNEH NapPTUM
' Hukonan @uannnoswy "3pxviH Kupruescran”
CANAPWNA3E yyeHbll cexpeTapk HauuoHannHO® Axkapemmm Hayk, uneH
l‘ Mypar naprumn "Acaba”
TOKTOCYHOBA apeHAaTop, YneH naptuu "Ara-MexkeH”
i- Manpam

M3bupatesbHul  GrO/LleTEHh, B KOTOPOM I[IPM TOMOCOBAHHM OCTABJEHO O0JEE OJIHOrO
KaHAMAATA, MPU3HAETCS HEACHCTBUTE/IbHBIM,
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XYMABEKOB
Akpam

NKPAMORB
Kngaw

KWNbMAH
Bukrop WsaHosuu

CYWWAHNO
Maxmyn

TYFENBAEB
Mapar

TPOOUMMEHKO

Hanexna CemenoBHa

Wsbuparensuniit  Orosierens,
KaHIuAaTa, NPHU3HAETCS HENeHCTBHUTENBHbLIM,

H3BHPATEJIBHBIH BIOJIJIETEHD

no evibopam denymama
Co6panus Hapoousix npedcmasume.nei
XKozopxy Kenewa Kuvipebiackoii PecnyO.auxu
5 ¢heapana 1995 200a

BbiuepkuuTe (PaMHAMU KaHAUOATOB B JNENYTaThl, MPOTUB KOTOPBIX [OJOCYETE.

3am, npeacepatens Coeeta obwecrtea "Cnaprtax™, ynes naptuu
"Ata Mexen”

uned Donwworo CoseTa Accoumauwn “3onotoe Opgo”

MNpeangeHT dupmu "AlR-banta”, uneH napTUM KOMMYHWCTOB
Keipret3acyana

~

ynpaenawowmn tpectoMm "0ObnsoacTpon
npe3unaest AQ "blpuic”, uneH pecnyBnukaHckof HapoaHOW |
napTum

npeacenatens xonxo3a "HAHru-KOnu"

npeacenarens Yyackoro obanotpebcoiosa

yYeHbii arpoHom dupmsl "bepexe”

PYKCBOAWTENE KPECTbRHCKOrO XO3RWCTBA, 4YNeH arpapHoi naptvu

FNaBHBA Bpa¥y PanoHHON BOonbHUUW

B KOTOPOM MNPH TrOJIOCOBAHMM OCTaBJeHo Oosee OgHOro
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ATAMBAEB
AJIMA3DBEK
IHAPLUEFHOBMY

N 61 Anamyayh twainoo
okpyry Goonua Keipreia
PecnyBnukaceinbin XXoropky
Keneiwmnmn 20 okynpopyHym
MEHABIHLINGIH JLeNYTaTTRIFLIHA
Tanankep

Ay bapiienoes Avabsoen TG «wma
Fuptwa  CCPionan Araraystyn Davonyoyie Apkrisan
NNy gt Yty Kapiee, Fapn bl g
f:()l[ld.'ln-}[UM(n[J.'IIHHJII.II' TSGR ﬂHﬂ(,‘[)ll
Aaropry banagree, VMO xama Pocons Ginragryy
S PAIC LT AR R GBI D -ORON0MACT ASIHCITHTI Donng
bprypron

Ya-Gyaonyy. Ben Gananyy.

Drrer #onyi 1980 wwan Kuptus CCPuivn Banap-
HEIE MUBACTEDCTNDCYHAD Bawiraran, anrgy uHxeHep,
FUAKMDE ¥ TR iy IFONGRAGT, X ETCETOOMY mixenep
Banyn wsrerere - sypian (pynacacin
ypak-act Darapmacinan N4 yu Gowxapmacwnna
Gawrw wieeenep Goaron 1983-xwaftan 1apiun Kup-
tw3 CCP Xoropry Conotanm Npeanauymynna
PENARION, YNYK  PHUGIRTOR. YAYK  KOMCYALTaMT, yayK
pedgepant hoayn veneied 1987-xennan 1apTEn an
NONY AT AN Biprium Mo panoHAayx
Keneuraiian arapyy romMuierm mi npeaccaaTeninH
opyn Gacapw  Ooaron. 1989-xwnnad 1apiun
cucicraceE i B oranire xaxwn aaM warercl Gup
Hue Janonnopiy. pabpuxanapne. MWK, coona xaHa
PYRMYLITABUUIMDMK #AKTAI TCAN00  MUKINANBPIW
varrwian Topy”  eaumuironaypy Ty up-
tacuina Dipripeaacanan opepceaaress. Boayn
£ananar,

Amtersdiacue Az wasoer Hlamaenoagy N 64
Ay s et e oxpvey S K-
o de oLt e

ATAMDBAEB
AJIMA3BEK
[IAPLUEHOBHY

KaHAMAAT B RCNYTATHI
CobpaHusa HapoHbix
npeactashtencu Xoropky
Kenewa Koeiprotackoi
Pecnybnukmw no
AN3MEAUHCKOMY

uibupatensromy okpyry N 61

AasaalOn Wapurenomys Avaabaen popguace o 19566
oy o cene Ap:]umu ANIMCAHCKOTO pm‘mna Knp-
raaceon CCP, Kuprea, Jlnaep  Counan-neso-
kpatsuecroi mapran Kupoaaciasa  Obpasonanae
puclice,  orosuwin o 1980 roay PoccHiaceyw
AxaNerann YIHMIRAQHIE 11D CROUUIALHDCTH HHRWCHOD
JRUHOMKECT,

Kenat, et aarepus Acien

TpyAOnyK ACRICARHOCTH Hatan o 1980 1ony & M-
necrepcioe  Cundn Kuprudckod CCP mixencpom.
JATM ROsSIYUUIM ANOHOMACIOM, neAyULtHM
uwsenepom.  C 1981 1o0aa  paboran  rnaonwm
HH¥ CHEDOM qOMoyipasncuus N 4 QpyHIoHckoro wu-
amunoro  yapaanckans. C 1083 rona tpysuncs e
Mpcanpnynme Bepxonnoroe Coneia Kuypwaackon CCP
PCILIKTONOM, crapiumm PCRAKTIONOM, Cl1apuwum
KOHCYALTAHTOM. Crapwum pedepentom. C 1987 roas
3aMecIvTeny, npeaceaatens ucaoakoma  Nep-
00raREK0r0 padornora Coneld wapomyna penyraton.
C 1989 road no HACTOWICE  OpPCMR  ROASEICH
npeAcenatenem npasnenite HAYUHO-NPON3-
0OACTBEHHIOR dpmiy "Dopym”. 8 cuciemy kOTOpaR
0Nt pua 3asonoe. abpus. HAW, opeanpuatui
1oprooal W Duronoro obcaymananme, 1A 1)yauice
Ok0A0 5 THIC, wenpoek.
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AND THE AMERICANS
WILL HELP TO OVERCOME
APATHY

In the CEC of the Republic therc were meetings with representatives of
International Foundation of Electoral Systems who arc already in Bishkek for
more then 10 days. Their aim is to assist in the informing of population about
coming elections on Feb. 5. :

The Foundation with its headquarters in Washington D.C. is a non-
governmental organisation, but it is financed not only by private companies, but
also by the US Federsl Government. It's branches are in Moscow, Kiev and
capitals of other CIS countries. The Foundation acts mainly in the stutes which
are on the way io real democracy.

Our correspondent met Mrs Gwenn Hofman project manager for Central Asia.
- my office is in Alma-Aty, it was established in November 1994, - said G.
Hofman.- And now two activists of Foundation D. Blessington and H. Valentino
came from Washington. We came 10 Bishkek at the request of your government
and CEC. Our main objective is 1o prepare informative spots for radio and
TV, which will be in the air starting from Feb. i.

We make no propaganda of any candidale. We have a different aim - to
motivaie as many people as possible 1o come to the polling stations und make
their choice/

Representatives of our Foundation form sort of a “brain center” and the spots
themselves will be produced by your artists, designers, editors, producers. The
text is approximately for 30 sec. during which a voter will get clear
understanding of voting procedure: because this time every person will get several
ballots which should be properly filled in/

Radio spots will be aired not less then 10 times a day. Spots will be also aired
by State and commercial TV.

There is another side of our assistance - financial. We understand that CEC does
not have big money and such, a compaign is very important, as people lead not
an easy life and can ignore the elections. But their life will not become better.
But if voters try to elect proper Members , there is possibility to hope for
better future.

1t is very important 1o involve people into public life. They should understand
that they can influence the decision of future authorities by their choice.
Passiveness and apathy could cost too much for the whole society and for each
person individually.
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KYRGYZSTAN CHRONICLE

.State Structure . | {is<te

. of the
Kyrgyz Republic
The sructure of the suls is regu-

~ bated by Setion 2 of the Constitulion
of the Kyrp1z Republie, entitled “The
Stuchoe snd octivity of the siate”
und i to the Consiituta
wpproved by the referendum on Octo-
b2z 1998 - .

Goverenent power in the Kyrpyz
Republic is 1o be exmuted by:

— the icgislative branch: The Jo-
gorkt Kenesh af the Kyrgyz Repub-
lic, consisung of two Chambers, bee
ing the Legislative Assembly (35
drputics), beting on & o
sis, and the Ashbly of People’s

Rep e (70 dcp
— the exceutive branttr the Gov-
anmeat, Jocal skimists (local aute
administntions), ministries end slate
estabichmants

— the judicial branch- the Consti-
tutionsl Court, the Supreme Courl,
the Highest Court of Arbitration.
The highest sttheritics of thess bod-
its re mchadéd in the Higher hudicial

. .

The President of the Kyvpyz Ree
public, he naten-wide deciel head
of fale, come oul as » guarsptor of
obmen mnce of the Constitution by all
branches of power, end guzrmilor of
the unity of stute pawer.

Organs of Jegisiative, oxecutive
und legal powers funclion inde-
pendently and cooperste with each
othar. They may not go beyond their
mundate us cstablished by the Co-

. Markil Ibrayev, - :
- +. Chairman of the Central Efectoral Commission. -
to. CTIRS ST SR - -

These elections are crucial

'

for th

I:
4

-r g
Ef jale Decrees of
t;gft’mmmur
Q: The current dection b the sizth

C IMTFORMATIONT o

slecioral commirsion, organized the
fowing avenis:

on preacvation of the USSR, Oclober

o the C

ns betwecn the spceming
cections and o1l proviows ooa? .

amplind.

Az The clestions 1w whe pluce on

M. Ihrapev, ‘st chaiomsn of ik contrat [

[ Fabruery 25, 1990 — %
slactions 1o ibe Kyrgys 552 Suprama’, §
Council: March 17, 1990 — ralorendum

1991 — sleckion of Iha firut Presdent of
the Kyrpyz Repubiic: lasvery 30, (774 ==
relorandum o tha matter of powsrs of
the President of the Kyrppr Rapublic; O
Sober 12, 1774 <= aleclion of local teaerh
depudies snd relsrsndum on amendspaty
of the Kyrgyz Rapub- o
Lic; and eisa by-nlacltions of daputias o
vacious devels to {il seafs waecpaciedly

L

r 8

Februery Sth wre festured by o much:

IHFORMATIONE ™

ol Kyrgyzstan [POK) %

Rep falion of
fo (he Jogoriu Kenath .
{Legitative, Assaably, Poaple's Assembly)
From work collectiver IRIX  44.4%
By place of rezidenca  103%  25.4%
From pollticl parties  127%  17.0%
From public aoodstions 9.9%  103%
From locd coowuniter  1.7%  BIX
Sallworminvied 14% 4%

First 1"l snention the fo::m:rphu:n of

“ Rupublican Peopla’s Puty " N .. -
« of Xyrgyzstan - 7 ;. In what way Is the eandidate
Sodet crxilc Party - ration car eut? -
of Kyrgyzstan 14 : The fx1 i thet ane od the sume
Purty Uniry of Kyrgyzsms - 13 mﬂlnﬂpﬂﬁfnrqnd:dq

Furthermore, candidutes 1g tha Jo- €V, be is eatied 1o be repicrod caly
sretm}:md:h;nbe‘lemo?nx d by foranc b&Am.m
b n['blnr'“'?‘udw' 30 district ar scctor

Inion
men, Congress of Women of the KyTpyz
Republic, Slavic Fund, Etolog?nl
ey
VTR ZEED nion on,
Rq-umnblim Association of Ethnit Rus-
sans of the Kympye

trom Kyrgyzsuan's public associations
wnd loca) commumitics ubso retain their
previous forms. .

Q: And what srs the bew bypes of
candidate nomination? .

A: Cundidote poimination 1& the sec-
ond acixion of the Soporku Kenedy and
keneshes st other Jevels is fof the first
ume Laried out on a muli-paty ”
S AT 13 partics regidered ih the
rai:‘h: beret nomifaled cendidaics. OF
1021 ‘candidrtes secking 1o enter the Jo-
gorlml{wdt.'lﬁlucpaﬂym

INFORMATION

Politice) party reprassniation
of the elections fo Jogorku Kenath
{Pariy,Numbar of candeclates]
s

Agrasien Party

ol the Kyrgyz Republc 1
Agrarien wnd Lebor Party, ...

of Kyrgyote e |

Aitution of the Ryrgyz Republic. Oemocratc Party ™~ -

Each Chamber of te Soporkn Ko “Ertdn Kyrgyoetan™ - 1
nesheleets jts own Speaker (Torega). | Dupeawic Party ol Women
The Presidant appoints the Prime e PR
Minister of the Govemmant with gp- of Economie Unity  * 1.
provel of both Chambers of the Jo- | “Ata-skekan™ Purry "
gorku Kaiesh, The Prishe Minist prs ‘n“‘.‘ " *
wppoints his deputies und forms & ngy :

Cabinet. or Government. m’.‘m Revivd

rominztion Which are presarved in the Republic “Con-
Law on cdections. These urc wark col- :wd.fqumcmntsnlhap\bhc
Jectives end citizens’ ings by pluce foratotad of 17. e
of resid Cundid 2t Q: Picase explain the xci{-bomina-

thon category.

A For the first time the Law of elec-
tions allows for self-pominstion of a
czpdidste. Twenty poople are rumiing
for the J tu Renesh of the Kyrgy:
Republic in this wuy. They have the
sume rights, obligaticns end guarenices
of oolivity us those possesed by the
capdidntes nominated in other ways.
Therefore, the wide mge of possibili--
ties for nomisation allews repre-
satution of all mcial parnmeters of so-
cicty, and can he soen o3 the vi of
damocrgy in our coustry. Il add that
cundidatey for the akish's office of

Bishkek and Osh xre acoors-
ing 1o legislution by ident A. /
INFORMATION,

Concidyter st subwnit for reghtte.
fion in the Central Bectoral Conunistan
e Ang [ B son ol
tha party’s higherebody sexdon, on-
mdlhm—ﬁquwﬁ
fion for sell-nominetion: 1, Written con-
sent fof inone

gt

"), Docusment hamishing § depodt squel

o 5 minimam weges 1o & tpedial tund of

vzstany,” .00 ofs cndidate’s

INFORMATION -
The Last aame entered bo the officlal

"1 of reghtered candidates for the o~

gorky Kenesh was businessman Borls
Yorobyer. The camse ol delay was tha
dirrkcl conpicdon's rejection in view of
oiminal proceeting bt pricen sgelt
Mm. A3 B Yorobyer's gudt was not
proved by cout as of the momant of
consderntion of s carser, ¥ Comirel
Enctirsl Coowmission oblged the dis-
wric) commizsion o regler K. Yorohyey
o comdidete b0 The People’s ADwen
biy for Janpie comsthmncy 51
@: What are the sochl sad nationnl
of the condidsies for the
Jogorin Kimvesh ? -
As of junuary 25, a lota] of 1021
cawdidates were registened. Ofthem 934
e en and 37, or $.5%, ore women.
By wiry of illustretion, in the capital the
comparative number of men and
wiuneh i 152 end 36, in Osh obindt 249
und 19, und in Chusi oblast 175 wexd 11,
lhubfrmd_\'. the number of women

ekm. TS, All”u
Joporky Reesh ore
Reiegiams. 46 Uzhek.
Razakhs, § Dempans, $ Koreans, ond 19
jwes of othor hationalities

870 Kympyz, 60
10 S 6

the Ceniral Bectora C rom
the candidete’s persohal funcs (from (7-
11 Dacambar, 1924, during the registre-
#ion procers. this sweount waa )48 omsk

et
tonalitcs a g for u
Konesh, .

January 25-31 1995 » No. 4

ot

e TN i
(MIORMATION, =2 -,
u:—-.‘ ol Ak, or whecth

¢ o the Jogorine Kenach by age -
{Age of the candidates, Murnbur)

- N
-0
Catsa”
$140
#1-10

orku Keresth quit their offioct o the
of candidric in crdes W
eliminate omxibility of them veing
thear high official position in & mace
nary murmner in the struggle for volex,
The Governmeni is the peron of the
equal (meneing 1o cach condidate at the
x of \he national budget end pe-
cial voluntary fonds. Memns tansfatred
e Tor ol of thers neg roes o the
] in

Even conttiwacy. Dired) fancing of

e T T 0

y suppressed.

ropresenutives of varsous political and
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. The Céntial Electoral.i - 'of the“i’:;gng dont
- penden
Colllnrlnssnon Etpiams N bservers- -
W;.,&umm" WMC&MMI’IICS.?- -,,CWM"’WV“'
mission chase such & form of contact with the ditizens of the republie “u.,n::mm.;mmmnfh
nws,mmhqu DcpnryChumnoftbeCunnl rnmbuuhwﬂmﬂ}t of Kyt~
Comm.[uhu. gy o lovit obsavers from vari.

ous intcruationsl organizations to
megitor Lhe entire voting procoa. Scv.

a am =

¢ ]

wprvv Toe the Lue of bricfing hﬂ'lbw_:hydlbehﬁnm
the cliclions. Howrver the refoo- of Forcign Affairs. Reprosentatives
dums e cioctions held in the ﬁumlh:OfruoIS::mlyun:lC
., Lo i | ¥ious year showed some cnutior-in Europe {OSCE), the Interna-
tMEORMATION = lnzrorda_:mag mputrwm;m oxpletece of | a lm.lk:pub!mlmhn;(&).%
*Regional Livmahes Gatrict kamsshey. . 5 the conslitiency, then asoeond ballol- | oy accidnd. mmoveover. thot tae oo Foundstioa for Elczio
194 coms¥uencies 714 corrituncies 'ﬂ‘“""“‘” Ph*m'““d“mz ferky Revoh will conist of two Sysiems m!:i’&;‘;’w‘{‘, Hatipral
77 camchich 21y’ mmmhqarvelsm chruary 5 15 quicll) introduce This armendime AITM(NDI)-N‘M“EW“
Fo Ceh gz, T e - ORlhe the % their orp=mizztions sod fiekdad ques-
the work » . ¢,
In genern], the organizations kove
F =p 3 “chasen 1o focus thay efforts on vzrious
- 2 ]
Wlsas, | T sdtuiy 07 and Omoaidovcey | S detoess o HPCd s e Espects, the gos] being  have » comr
@ Mr. Trwyey, &3 & known, tbe - #42 macles et e Crcpuign cee- | Comin garing the refer- TR1 will motitor ohservance of the
ompetitive clection & o locsted ks e Kyrgys-Rumien (S | cadum io October 199, - o will moniter rvance
of the indicators ofifs derapCTat nn. . woalkc) Unbvarchy, i i partclpistion | - TE3G, the Central Elecioral Comumis- ; clestion bry for (e entire process —
tare.: - T e . ol 10 candidases, sl npparteny end NWB'WH’!’“““ ? i L i
A: T empbinsize that i all contimen- " on « coma ) woter, = te - ] F regis within, femibes, crery member of the | process, mnd run-ofl campeigna, IFES
mkdﬂmvjﬂhm A:- Now # & 50t the best tane £ mmmmydp_wwm@mqmu i ting n voter
3 ure Wb bord vk q :"',lonl aign, Yoting, and 1 viclstions or complaints will be oem- medin cxmpaign. ND{ hay besn ine
rmmiag fez cxch of the mayor's offiees chections, ﬁ'ﬂtm m_’db of votex. Qucstions of funding are abo 1201 by regional and district electoral | voived in conducting mminars wmd
of ed Och, This s e lowes Ty, e e, | dctailed. Stars of cbstrvars from the  CoFERsaons and courts et all bevels. | conferences with campaign perornel,
il con o ok oy e o1 1% of i republic e harly rocesible for | 32 of e candidle 13 well s forciga™ 11 hould b poled that in case of nor- media woekiers, zod othets, OSCE has
e ouc ity I.l"‘“"‘mzbfg 1 i the elextions | Obsarvers was defined, Much atiention m"ml.“m" or! b by @ cane taken oa the mic wt coordimtor of the
) verege. 10 m‘u{nmm‘hm mﬂ.anmd&m mpmdlalhemn’hblyafmm be & for b M‘:ldﬂll: kml’;‘ intemationa! observers, .
of the 105 sezts in the Jogorku Kenesh, mﬂ:?ﬂ'i_is.fhn'mmh thecousr | reganding riolaions' of the Eiection ot o= CHAIE T 1 & Snckue by Representatives spoke’ kighly of -
S T T 1 e e bt L | K s D
A: Huving arived o the poling a.  Decroe 50 19 he dme The Centra! Elcc- forgery of eleitora] Soruncriates, | sl Bas problems with its
Gon, the citizen will receive four ballots Ems.msmﬂc:mgamg W?mmm'hdu- Ip eulsts Vﬂes.orr:: :::_:)‘M dmnr:t)m“:ﬁm:ly
urdurgmmmh mnuu:.:u hmm e e g0 triet 1 pay o= !.‘tm‘oflb: right of u ‘secret bullol, voting, undue presure, o), all ex-
mdadmh‘ Prad ie] bo of Wark in tbe regions end give ex- cial attention 1o chacs of p upon the o pressed mlisfaction with the coopere-
X by, People’s Y, Tepional 1o the lh:vol:s. dml]ycrmdnmly mjumﬂmbﬂmuﬁi-u;m lica piven by the povemmat and the
s and disrictkencshed Pl ¥ malb:du:hnlwm-_' hods as bribes, pr'u.s-:eor Zution of Lhe eloctions wall be pro Centra Becioral Commison Theob.
two for Sectian o both thambers of the * Misxiogs, . consumer goods, randering services, m‘;gmm?fm servers expressed their willingnes to
gm@dmfwﬁwﬁmd “INFORMATION m“,’:u"“g's pumehips 0 retum of o Clebor, voaperate with the media to help inves-
1 Thera a8 15 mambars of the Canfrel "‘:,“"Z“E" uom!na}orgum;lmunr Tbeobwmmnl‘meltwdum;!he tglmllcssm;TTF
2l d i i
._.I-d SQM‘F:..E BALLOT , :I:;tuituaulc:l. h.d‘:dlng oo ;:1;; %::5;::;“’ rom sbrow _! o ve urnflhemlloflhe They mwmm‘}‘r{“ﬂ]“&'
dh‘““ Legilatve MH’ The rast work on & volntary bnds. tra} Electoral Cormnmission pw?laufkmm Asfortheeles- | DO 1o fﬁ] cilng at Te
_mlltp-bhhor;t uKenesh, e T e T 1 poling s recommmdsto.ﬂcpdnpnm:ernndy mm:uﬂf—nuﬂbekpu- conclusion of t “ﬂﬂrﬂpﬂﬂ_#‘
Cl-ﬂl .;dhm:n”;‘ :-nddoln flone In Kyrgy - On v 3 "0'-“‘3 oo e o T Temily mae - P", T wvmm

- Telaphone :onllum:n call witl take
lgll\ll hom you - Hing. Canch
delen: - ~ wo place emlmhg tha resdinesy of ol

Hama, nﬁ:o.mmbcuho

Ta contimue, the ballot is considered —
\dndlrmemm:nmukﬂm- man M. rspey wA I rom
crossed or i all mre croseed oul In the
lutier ¢ase the voler is ingt” 4l the We]mpclh-tlhcpwpl:nm!aﬂd
wmdidaies nominsted on the ballot The  in [ The
hallot ix eorsdored imvalid if more thun nummlllenofuﬂldntswuvmw
onc cundidate’s pzne is lefl srcrossed. |, tensive, end a gret womber of camdi-

Q: \\-uuy—ﬂmdrmhem-u- dates e regisicred to nun for high- and
Ing procrdure for special tescy medjum-level keneshes,  Parties, col

AL lfplanmmlobenhmﬁmhu Ie:hvumdwblelawmhmguﬂnmd
pht?WemdmﬁvF behind them  These hmulreml;i
nary toia:}mﬂmqm. paramount m'punlno:'lhey
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Where do They Stand?

Platforms of some of the political parties and public movements in Kyrgyzshn

‘it o
Pstalee

Editor's mte: As pant of'its conunit
mtonning the public, The Clronicle

listiang this report on the politicst panics off

Kyrgvestan. Huwever, tor readers frons coun-
trivs wlyere paty platfonas e extramely im-
portant Lo the political process, it should he
nated gt Kyngszstan's system i diflerent.
Party atlibistion does not camy e sanmie wight
vandulate’s eaperience, Backpomnb,
anmd selationship to his or lier can-
It should e aoted that beas than
taenty pereent ot the candidates for the logorku
Kenesh are nominated from politival partics,

The Party of National Revival Asaba

Considercd 1o expouse o more rudical pro-
wrann i reaction e the what it cor
eriod of Russian domination. the m
wi'the panty is a rehabilitation ol the mational
dharacter, traditions, banguage, way of lile
wd thinkine, natoral habitat and statchwood.

torm introduening by the Presblen Akayev
hut stnd agained privide propeny for land amd
dual citizemhip. Membenship s extended
anly to the mative pupulation.

The Party Erkin Kyngvzstan (ErK)

turees ol the socicly amd il
vord, Members of the party cpl
impogtanes ol mortaanad and stle sovereivaty,
which rooted deep in the sty ey sup-
port state regubiting ol e muhasinturat
ccotiamy i intereat ol the native popreie-
tion, Party ALeAeken, Tollowing o mors
mederale prograng, detachesd isell Baom this
political amalgamation,

<The Democratic Movement of
Kyrovzstan (DMK)

‘The woderte-putical program of the pany

ties ax Asuba and FoK aned the democrativ
centrists partics Ata-Meken wnd die Republi-
can Penple’s Panty, Currently the party Innns
a comstructive opposition Lo the mling power.
DMK supports refunms in the publie structire
by involving cvalution processes, They
strongly support private .ownership ol land
and cotpte vl Forstrong e< onone
slale pulicy.

The Party Ata-Mcken

tLis o vemrist liberal-democratic pany. (s
goabs are to maintain stability in the sovciety
and the adeption of constructive measures o
Tead the state out of the ¢rises, Pany inembers
call lor compromises and concord inthe pub-
lic fife. They emphiasize state regubition of the
mdtistrastuead markel evonomy and con-
struction ol the ceonomic system which con
meet the reapirements ol all layers of the
population. They stand up for such large-

Memilwers @l the Asaba panty support the re-

[ .

ies helween polit

al plattorms of such par-

demucratic platfonn and forms

seale social programs as the guiranteed medi-
val vare. education, Living tacilitics and cul-
hnal devetopment.

The Repulbican People’s Party

“his pany is considered s a construetive
opposition to the curent niling power. The
vonsotidation of all citizens ol the republic
willh the purpose of polifical stahility and
Turther development ol socicty are the smain
gouls ot the Republican People’s P Tem-
bers, ¥rom the provram of fhe Connmnanist
Pty they adupied the idea of social equality
ol all members of the sociviy, Y

The Social-Democratic Party of
Kyrgvastan

The Party works Tor introduction of demuo-

vratic socialist peinciples into all spheses of

socicly, intensilication of suctally directed
reformis and developisent of demovracy inthe
coumry. .\lunh ors of the Panty call for peace
wnd stadsility and suppon the sdea of the par-
liament working on i prolessional hasis,

The Party "Unity of Kyrgyzstan™

The Tarty stands on o cenlrist Liberal-
s policy on

international basis, 1t aims to unite all
rens of the republic for reaching cominon
goals: the construction-of s democratic soci-
ety amd 3t legal state. The social hase ol the
parly coniprises entreprencurs and banners,
which, among other poals, delines the devel-
opment o 8 socially oriented market econ-
oy and intruductive ol private property.

The Agrarian-Labor Party

Members of the Agrarian-Labor Party be-
lieve inthe cquality af all fomis of propeny.
structural sestrectoring of the coomomy and
support for protectionist palicy Gavoring agris
culture; all are workers of e agro- industriat
vomplex. Amung its goals are e develop-
ment of @ state repulated market ccommny.
diltercm fonns of property and a ree land in
managing ol one s labor produis.

The Party of Conymunists
of Kyvrgyastan

The Tty Tonms a social opposition o e
ruling power. The creative hase ol the panty
rests on the untversal ideas of Marxism, how-
ever with some liberalization ol some of s

panticular. Jt sims 1o development a demo-
cratic legal state. The Communista supports
true power of the working people, political
Ireedom of specch, and a free press. Commu-
nism remains its ideal orientation.

The Democratic Unlon
of Kyrgyzstan

Its goats comprise the concentration of ma-
tenal and el means and consolidation
ab dithercnt voutl orgamz stions for jout nian-
wenl ol the problenss of vouny peaple s
kst provide tor prelerential oppur-
s for youmy memnbers of soviety lrecly
sapress thamselves AMembeors of the paty are
sure that the sie vouth policy should he
comtucted (through 1he parties’ repre-
wenlatives i the organs ol legislaive and
CXECULIVE P ers.

The Detnocratic Party
of Wumen of Kyrpyzstan

troals are the development of the demo-
oratic legal state in which women are 1o be
guarantecd to have equal rights with men, as
w.oll ux (necdom and opportinities for self-ex-
Prcaaton. I‘-ﬂy membnn stand up Tor state

guaraniees of the inlerests of women, youth,
pensioners and disabied people.  They es-
pouse a healthy interethnic atmospherc in the

country, and maintenance and support ol the ~

cultural, tntellevival and professional paten-
tia] o' the society.

The Congress of Wamen
of Kyrpgyzstan

The Independemt Union of Ky
Wonten, the Moslem Women [
Union of Creative Wonen, the Tinion of
Wamnen-Artnis and the tesearch center Bor
Women in Deselopment. The Conggess's
pouads are wa tullows developmem ot
women's movenietls through programs of
cooperation with mntenualionad women’s of-
ganizations and the UN, improvemeal of so-
cial posilivn of women, amd praviding for
their rapid adaptation 10 the ¢ver-changing
situation in the society. Representatives of
womgn's parties belicve that opinion of
\vomjn‘ being the majority of voters in the
country, should be areal political force. They
believe in increasing women's representation
in the higher echelons of the state powver,

The People's Assembly
of Kyrgzyzstan
Assembly goals are to strengthen civil
peace in the republic, interethnic vnity and
concord ol all Kyrgyzstanis. Mollo: Kyr-
gy#stan is our coinmon heme,

The Republican Association
of Ethnic Russtans
in the Kyrpyz Republic
Concord

Members of the Association come out Tor
maintemanee ol the civik peace and concord
between all K)r!,vtsl:mis on lhe base of
eqpestity of all nations in the name of progress
ut Kyrgyzstan. ‘They stand up for :mprove-
menl ol tle cconemy and the crealion of a
decent life for peoples of the republic, for
vooperation with Russia in the fields of econ-
amy, science and technology, giving the Rus.
sinn language the status of the second state
(otficial} language of the Kyrgyz Republic,
decrease of the Russizn migration from Kyr- .
gyzsian and consolidation of the kyrgyz md -
Russian laws on citizenship, - .







Kyrgyzstan Voter Education and Motivation Project
February, 1995

Attachment J
List of Persons Contacted In Country

CEC - Chairman M. Ibraev, Vice Chairman Alexander Moiseev, Secretary,
Bakirova, member Sydykova.

Kyrgyzstan Government Information Dept. Chief, Venera Orenburgina.
Legal Consultant - K. Junushbaev.

Presidential Press Secretary, K. Bayalinov, press service members, Nyazov, and
Osonov.

Media Specialists

Mr. Murzabekov, State Radio/TV

Mr. Nivazaliev & Mr. Aikulov, State TV
Mr. Vasil, Pyramida TV/Radio.

Mr. Pay, Kyrgyz TV Studio.

Mr. Kotlov, Epos Studio.

Karel Abdykulov, video producer.

R. Kashmuratov, Director of Radio Almas.
Emil Guzairov, graphic artist.

Representatives of National Democratic Institute (NDI})
John Kerren Joanna Levenson

Dan Finn Dik Saaseld

Representatives of International Republican Institute (IRI)

Mary Schwartz Chns Holzen
Representatives of OCSE
Stephanie Dominick

Jacque Ronselette

UN Representative
L. Candan Goksenin, Electoral Assistance Division, Department of Peace-
Keeping Operations
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